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India is Ranked Amongst the Leading Five Countries Across the Globe in Terms of
Startups
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Number of Startups by Country

445

Indonesia 1,082 Germany
Brazil 649 [taly 427
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Startups in India

Total Startups in India

Technology based startups: 10 y OOO+ Non-Technology based startups:

4,300 5,700

India is Ranked Amongst the Leading Five Countries Across the Globe in Terms of Startups.

However, in terms of technology based startups The country has moved up to 3rd position
and has the fastest growing base of start-ups worldwide...
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Startups in India- By Segments

Startups in India- By Segments

Aggregators Enterprise Software

9-11%

Vertical remains a
strong focus for new
start-ups with
aggregation in unique
sub-segments

13-15% 10-12% 8-10%

New software
companies are trying
to differentiate with

unique product/
service offerings

Hyperlocal Health-Tech Edu-Tech
E-Commerce

8-10% 6-8% 6-8%

E-commerce is still
witnessing strong new
start-up activity in
niche areas

Start-ups offering a
wide variety of
consumer services
are cropping up

Edu-tech start-ups are
leveraging technology
in new ways to
enhance leaning for

Traditional healthcare
facilities and services
are being disrupted by

Start-ups are offering
various hyperlocal
services in metro and

tier-1 cities health-tech start-ups students
Social Platforms Enterprise Software Analytics

5-7% 5-7% 16-18% 5-7%

New social start-ups
are focusing on

Other emerging areas
are IoT, Payments,
bringing together Adtech, Media-tech,

people with specific Fintech, Recruitment,

interests etc.

Driven by rise of the
e-commerce segment
firms are offering
specialized services
to support operations

Start-ups are applying
analytics to benefit
firms in various
Functions
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Startups in India- By Segments

Investment Split by Investment Growth
Customer Segment (2014-15)
(2015)

Focus Areas of
Start-ups

B2C

83%

$4.9 Billion
Total
Investments

Share of B2C Focused Investments
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Startups in India- Market Dynamics

Startups Drivers

Fastest Rising middle Growth in Rising
growing FDI norms 9 discretionary Internet
class income : :
economy spending Penetration

Startups Challenges
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Start-Up Investments in India, By Location, 2015 @ P 8

NCR, Bangalore and Mumbai account

for more than 93% of the start-up
investments in India

~83% of the investments towards
B2C start-ups

Paytm: USD680 Million;
Snapdeal: USD500 million
Ecom Express: USD133 million;
Oyo Rooms: USD100 million

* NCR

Emerging Start-up Cities

Chennai -
USD100-110 million
Mumbai *+ + FURE = .
Pune USD80-90 million

* ~70% of the investments towards
Bangalore B2C start-ups

~95% of the investments towards
B2C start-ups

B na Antuit: USD56 Million; Big Basket: USD50 million
Homelane: USD50 million; Little: USD50 million
Urban Ladder: USD50 million; Zovi: USD50 million

| : D625 Million; F h : D illi
Ola Cabs: USD625 Million;  Freecharge: USD80 million Start-up deals worth more than USD50 million



Digital Marketing Investment

Investment on Digital Marketing, 2011-2015 (INR Billion)
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Investment on Digital Marketing, 2016E-2021F (INR Billion)
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Digital Marketing Investment By Categories e

Investment on Various Categories of Digital Marketing by Startups
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CAGR (2016E-2021F)

India Digital Marketing Investments Attractiveness Index, By Sector, By Value,
2015-2021F
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Investment on Digital Marketing by Startups, By Region, 2015

NCR:
AVAVE N TT-Hach B7)

By Volume: 23%

Mumbai:

By Value: 25%

By Volume: 17% Pune:
By Value: 4%
By Volume: 6%

Bangalore:
By Value: 30% Chennai:
By Volume: 26% By Value: 6%

By Volume: 6%




Leading Digital Marketing Companies
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About Us & Disclaimer

About Us:

TechSci Research is a global market research and consulting company with offices in US, UK and India. TechSci Research provides
market research reports in a number of areas to organizations. The company uses innovative business models that focus on improved
productivity, and also ensures the creation of high-quality reports. The proprietary forecasting models use various analyses of both
industry-specific and macroeconomic variables on a state-by-state basis to produce a unique ‘bottom-up’ model of a country, regional
and global industry prospects. Combined with the detailed analysis of company activity and industry trends, the result is a uniquely rich

evaluation of the opportunities available in the market.

Related Reports:

India Mobile Wallet Market Forecast & Opportunities, 2020
India IOT Market Forecast & Opportunities, 2020
India Online Grocery Market Forecast and Opportunities, 2021

Partial List of Clients:
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Kohlberg Kravis Roberts & Co. Member of the Solvay group

Disclaimer:

The contents of this report are based on information generally available to the public from sources believed to be reliable. No representation is made that
it is timely, accurate or complete. TechSci Research has taken due care and caution in compilation of data as this has been obtained from various sources
including which it considers reliable and first hand. However, TechSci Research does not guarantee the accuracy, adequacy or completeness of any
information and it is not responsible for any errors or omissions or for the results obtained from the use of such information and especially states that it
has no financial liability whatsoever to the subscribers / users of this report. The information herein, together with all estimates and forecasts, can change
without notice. All the figures provided in this document are indicative of relative market size and are strictly for client’s internal consumption. Usage of
the same for purpose other than internal will require prior approval of TechSci Research.
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